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Introduction

There is a growing community of
healthcare workers posting videos on
TikTok, physicians included, thus
serving as an avenue to enhance
medical education, improve patient
care, and expand career opportunities.

Previous studies have used researchers
to analyze social media posts to define
professional behavior and opportunities
online: however, there is little data on
the physician-user’s perspective.':?

Our objectives:

1. Gain insight into the experiences of
ohysician “TikTok-ers.”

2. |dentify potential risks and benetits
to healthcare they have recognized
during their own social media
engagement.

Methodology

We developed a questionnaire
assessing career impact, risks, ana
benetits identified by DO and MD
physicians with over ten thousand
followers on TikTok.

The questionnaire was distributed to all
physicians who met this criteria via their
social media accounts and the data was
analyzed, classifying themes connecting
common experiences.

Results
* In total, 55 physicians across 20 specialties completed the questionnaire.

e Approximately 24% have been posting medical content on social media for less than one
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year, with over 75% tor tewer than five years.

Conclusions

Physicians are making their presence
<nown on social media, and TikTok
orovides no exception. This platform has

» All participants were asked to rate the average overall benefit and the average overall risk created opportunities to beneficially

that the application had within the field of medicine. There was a statistically significant
difference in which the benefit of being on TikTok was on average greater than the risks

associated with participation (p=<0.001).

* Overall, 76% of physicians saw TikTok having positive impacts to their practices.

» 22% reported no impact and 2% reported some negative impact.
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* Misinterpretation

» These experienced physician content people
creators have offered advice to others b |
interested in creating medical TikTok
accounts including: originality and
authenticity are key, use your voice to
educate, keep it "professional,” and it
you are truly interested, get creative
and take a leap of faith.
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engage with a broad online audience.
According to surveyed physicians, the
benefits provided a stronger positive
impact to their careers when comparead
with risks.

Our study suggests that this social
media platform is viewed as generally
more beneficial than risky at least
among very popular users. Tik Tok
represents another way for continuing
medical education, contact with
patients, and discussion of topics
relevant to doctors in their practice.

Future Directions:

1. More extensive quantitative analysis
of these experiences.

2. Broaden the sample population to
other healthcare professions.

Limitations of this project:

1. Applicability of this data to physician
TikTok users only.

2. Physicians that have influence on the
medical social media community
may be more likely to respond in a

positive manner due to their success
on TikTok.
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Further information

Questions?

Please contact Alex Linse, MS4

Phone: 406.698.5864

Email: Alexander.Linse@CUAnNschutz.edu




